
Kunden kaufen nicht das Was,
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Experience Mountain

The Brand-House

Mountain

Heritage

Mountain

Performance

Mountain

Technology

Mountain

Safety

MOUNTAIN Experience

We inspire and encourage people by and for mountains

Mountain

Adventure



Experience Sport

The Brand-House

Winter competence 

solution provider

Summer competence

solution provider

SPORTS Experience

We provide “business class” sports brands for ambitious retailers



Our presence worldwide

10
offices across
Europe and
the USA

5,600
dealers in over
65 countries
worldwide

21
monobrand
franchised
stores

34
monobrand
owned
stores

165
monobrand stores
with our licensee
partners



The passion for 
mountains is what 
drives us day after 
day.



Saturated marketsSaturated Markets



Product Business





PEOPLE
CUSTOMERS

EMPLOYEES

PARTNERS

PRODUCTS
PRODUCT VALUE

BRAND IDENTIFICATION
BRAND EXPERINCE

VALUES
SUSTAINABILITY

REGIONALISM
SOCIAL RESPONSABILITY



EMPLOYEES
• Passion & Euphoria

• Authenticity

• Brand Ambassador



Authentic
motivated
Employees



Korsika



Korsika









Partner
• Passion & Authenticity

• Brand Ambassador

• Relationship







CUSTOMERS
• Brand experience

• Authenticity

• Community



Alpinmesse
Innsbruck



„DESIGN YOUR OWN JACKET!“
SALEWA IS LOOKING FOR CREATIVE 
MOUNTAINEERS THAT DESIGN THE 
ULTIMATE  HARDSHELL-JACKET





Großglockner
Ultra Trail



PRODUCT
• Use – Problem Solving

• Identification

• Love brand



Problem/Dream Solution



Problem/Dream Solution



VALUES
• Sustainablity

• Social responsability

• Local commitment



We believe that enthusiasm 
and responsibility are key 
factors for the development 
of our company.

Christoph Engl

CEO Oberalp Group



Our sustainability focus areas

How we do things

Empower people Engineer gear



97 %
of our products come from 
factories where we controlled 
workers’ rights.



100%

All our Dfynafit ski touring 
Bindings are assembled in 
collaboration with Caritas by 
handicapped people





Lasting quality is our priority

of fabrics used for our 

apparel collections are 

certified or controlled 

92%
of our footwear collections 

were tested by third party 

chemical lab 

100 %
chemical tests done in 

2018

+2.500







Support 

local farmers

Animal 

Welfare

Responsible 

Chemical Treatment

Recycled 

polyester 



Upcycling
Avoid waste, create new products



CONTRIBUTE
Oberalp Sustainability Report 2018


